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An event's true success 
is not in its execution, 

but in how it makes people feel 
long after it's over.“

“
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LETTER FROM 

THE PRESIDENT'S 

Desk

unmatched networking opportunities, the event not only celebrated the spirit of Southern India’s event and entertainment 

Alongside celebrating these achievements, I’m happy to share that positive action is underway on the policy front. EEMA is actively 
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2025 was a perfect blend of knowledge, networking, and celebration—truly a testament to EEMA's commitment to 
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EEMA Pulse
Internal Highlights

EEMA South Factor 2025 – 

A Grand Showcase of 
Collaboration & Excellence
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A Panel Discussion - 
initiative of WeCare

Beyond Tokenism: 
Creating a Safe & Equitable Industry
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HR Practices by 
EEMA West

Interactive Session on 

EEMA at the Stakeholders
Consultation Meeting 
on E-Visa Facilities 
chaired by Secretary, Ministry of Tourism
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EEMA Wedding Council Meets 
Director General Tourism on 

Wedding Tourism Strategy
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EEMA at 2nd 

Tourism Sustainability 
Summit 2025
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EEMA West Committee Engages 

with 
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EEMA Advances Efforts to Address 
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Silver Jubilee of 

Celebrating the 
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Indian Media and Entertainment 

• Better Artist & Organizer Coordination: Establish strict arrival schedules with buffer time and use real-time tracking for artist 

logistics.

• Transparent Communication: Provide live updates through event apps, social media, and venue announcements to keep 

attendees informed.

• Efficient Backup Planning: Prepare secondary performances or pre-recorded content to engage the audience in case of 

unexpected delays.

• Clear Ticketing & Refund Policies: Offer partial refunds, discounts for future events, or VIP experiences as goodwill 

compensation for major disruptions.

• Crisis Management Strategy: Train staff to handle audience concerns professionally and issue immediate public statements 

from both the artist and organizers to maintain credibility.

Here is a 

Tip For You
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The Congress of Regional Event 

challenges, and establish a 

collective voice for the events 

industry. The Karnataka Event 

Management Association (KEMA) is 

Club Riviera
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Senior Zonal Manager - North & East

Tushar Malik 

zmnorth@eemaindia.com

  +91 8448693114

zmwest@eemaindia.com

   +91 8448693113

Zonal Manager - South & West

Ankita Mukherjee

For any queries, write to us at: info@eemaindia.com
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Advertise with Us – 

Tariff Card

`25,000 Per Month Maximum of 5 Banners on EEMA Website Masthead 

Website Banner

EEMA Member Groups Only Groups (Pla�num/Social/Regional)

En�re Database 10,000 + (All Groups)

`5,000 Per Message

`10,000 Per Message

Event Industry Professionals 

Leaders / Associa�ons / Corporates

WhatsApp Blast

EEMA Office Half Day (10 AM - 2 PM / 2 PM - 6 PM) Full Day (10 AM- 6 PM)

Rental `4,000 `6,000

Inclusive of AC, Electricity, 
Tea, Coffee (Upto 10 Pax)

EEMA Conference Room Rental

Emailer `10,000 Per Blast En�re Experien�al Industry (10K+)

Email Blast

Non Members 

COREA Members

EEMA Members

As quoted above

10% less on all rates quoted above

25% less on all rates quoted above

Rate Categories

All rates are exclusive of applicable GST.
To be paid to EEMA in advance.

Loca�on

Front & Back Page

Inside Pages

Full Page

`25,000

`15,000

Newsletter 

Quarter Page

`8,000

`6,000

Half Page

`15,000

`10,000

For enquiries please contact: EEMA O�ce Address: 

E 330 Ground Floor, Greater Kailash Part II, 

New Delhi 110048
operations@eemaindia.com 

Rimi Bhattacharya
+91 84481 17413 

Taranbir Sahni
 secretary@eemaindia.com


